Revisiting the reliability and validity of the Entrepreneurial Attitude Orientation Scale in China.
The Entrepreneurial Attitude Orientation (EAO) scale is a multidimensional self-report measure of attitudes toward entrepreneurship. Few studies have tested the validity and reliability of the EAO scale in different social and cultural situations. The present study examined the generalizability of the EAO scale in a Chinese context using a two-wave survey. Exploratory factor analysis with the first wave data revealed a four-factor solution consistent with the original scale with 5 items removed. Confirmatory factor analysis of the secondary wave data verified the hypothesized model with a group of parameters and an overall satisfactory fit. The analysis indicated that the Cronbach's a of the four subscales were similar to the values reported by the developers of the scale. However, the results of the test-retest r of the four subscales were lower than the original reports. The findings generally support the generalizability of the four-dimensional model of the EAO. Further research questions are discussed.